
 

The Wildchild II Motorsports racing team would like to embark on a marketing partnership with you and your 
organization.   We want to offer a unique and exciting opportunity to you to try something new for your advertising 
needs.   

Enclosed, you will find a resume detailing our driver’s experience and team accomplishments.  Our resume isn’t as 
glamorous as some race teams, but we have pride in knowing that our achievements thus far have been made by our 
team’s hard work and dedication.  Given the opportunity to partner with you, we feel we can increase our results to 
build a more impressive racing resume while providing you an alternate form of advertising.   

We take pride in showcasing our marketing partner’s logos and/or products.  We feel that you not only have to have the 
correct team elements to win, but you also need to have a team that takes pride in what they do.  From the first day of 
racing until the last, we pride ourselves in having a car that appears as if it was the first day out on the track.  Our belief 
is that our marketing partners deserve the respect of having their company name and logo proudly displayed on a 
traveling bulletin board, our race car.  If you are willing to provide financial support to us, we recognize that you deserve 
the same support and respect. 

Our Marketing Partnership proposal: 

Your company’s product/logo is promoted to more than 75,000 “brand loyal” race fans throughout the year.  We will 
compete on a weekly basis at Luxemburg Speedway in Luxemburg, Wisconsin, as well as, an occasional appearance at 
other area tracks.  We are also planning to make trips and race in Iowa.  We can increase the visibility of your 
product/company’s logo.  You’re probably asking yourself, how can this be done?  During a typical race, there are 
several opportunities to generate exposure for our partners.   

 Partner’s company name and logo is proudly displayed on the car for spectators and fellow race teams to view 

 Partner’s company name is announced over public announcement system after heat, consolation and feature 
wins 

 Partners are listed on hot shots (trading cards) given to kids and parents in the pit area after the races 

 Partners are listed on our racing website with a link to your webpage, if available.  Feel free to check out our 
current website at:  http://www.wildchild8x. com/ 

 
We would be honored for you and your organization to join our race team and become a marketing partner.  We’re the 
alternative form of advertising that can give you more bang for your buck.  So please, take some time to think over the 
proposition we have presented to you.  If you are interested in sponsoring our race team please contact us via phone, 
mail, facebook, or email to let us know what you would like to do. We don’t want to be a bother so we try not to call and 
bother people about being a marketing partner and that is why we ask for you to contact us.  Please let us know either 
way if you are interested or not so we can document it.  We feel it will be a win win situation for both of our teams.  
Thank you for your time and consideration.  If you have questions, or would like to further discuss our proposal, please 
contact either Brooke Smith at 920-562-3234, Tyler Smith at 920-562-3233, wildchildii@hotmail.com.   
 
We’re unique and exciting.  Instead of radio, TV or newspaper advertising, give us a try! 
 

Thank you, 

Wildchild II Motorsports  



Tyler Smith Race Resume 

Wildchild II Motorsports 

 

Racing Category:  IMCA Stock Car #8x, 

Northeastern Wisconsin 

Racing Experience:  8 years of racing – 5 years 

IMCA Stock Car and 3 years Sport 4  

2011 Season Racing Plan:  In 2011, we will be 

racing on a weekly basis at Luxemburg Speedway 

on Friday evenings.  We will also run a few specials 

throughout the year as well as an occasional 

appearance at Thunderhill Speedway on Saturday 

Evenings, 141 Speedway, and Seymour Speedway 

on Sunday Evenings.  We are also planning to go to 

the Frost buster’s event in Iowa at the beginning of 

April.  We are hoping to make a few appearances in 

Iowa this year.   

Car Information:  In 2010, we completely updated 

the car to the current rules.  We made all necessary 

changes to keep it safe and legal.  It was stripped 

down to the roll cage and repainted from bottom up.  

The picture to the right is the paint job that I will have 

for the 2011 race season.  It will be getting lettered 

within a month or two so it is ready for the race in 

Iowa. 

Career Highlights:   

 2009 – Raced full-time in  IMCA Stock Car division 

o Raced Luxemburg Speedway full time, with appearances at Seymour 

Speedway and Thunderhill Raceway 

o Started 30 races, 13 features, 3 heat wins, 1 consolation wins, 1 top 5 finishes, 

3 top 10 finishes 

 

 2008 – First full-time season in IMCA Stock Car division 

o Raced Luxemburg Speedway and Thunderhill Speedway 

o Started 19 races, 13 features, 2 heat wins, 3 consolation wins, 1 top 5 finishes, 

6 top 10 finishes 

 2008 – Chilton Fall Classic – 3
rd

 place feature placement 

 

 2007 – Tyler raced on a part-time basis due to health and shared seat time with Jay 

Matthias.   

o Raced Luxemburg Speedway, Thunderhill Raceway and Seymour Speedway 

o Combined – started 40 races, 1 feature win and 10 top 5 finishes 

 2006 – Rookie season in IMCA Stock Car division 

o 7 starts with 7
th

 place in feature as the best finish for the year 

o Sport Four – Finished 6
th

 in Point Standings 

 15 starts, 5 feature wins and 7 heat wins 

 



 2005 – Sport Four Track Champion Thunderhill Raceway 

o 4
th

 place overall at Luxemburg Speedway 

o Best Appearing Car award at World of Wheels, Luxemburg Speedway and 

Thunderhill Raceway 

o Raced Luxemburg Speedway and Thunderhill Speedway 

o Started 27 races making all features, 5 feature wins, 9 heat wins, 22 top 5 

finishes 

o Chilton Fall Classic – 2
nd

 place in feature 

 

 2004 – Sport Four Track Champion Luxemburg Speedway  

o Started 17 races, 5 feature wins, 4 heat wins and 13 top 5 finishes 

o Chilton Fall Classic – 2
nd

 place feature run 

  

 


